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Struktura sluzeb a produktu

Segment Pre-tax Income*
(% in billions)

2000** 35% 38% 27%

3.3 9.9 10.8

2012

B Hardware/Financing M Services [ Software

* Sum of external segment pre-tax income not equal to IBM pre-tax income.

* Excludes Enterprise Investments and not restated for stock-based compensation.
2000 Segment PTl is reclassified to conform with 2012 presentation.

Zdroj: 2012 Annual Report - http://www.ibm.com/annualreport/2012/ghv/
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Informacni profese

Knowledge Analyst / Marketing
Content management / Marketing

Market analyst / Marketing

Uzivatelé informacnich produktu a sluzeb

Sales teams + Partner network
Marketing + Executives
Technical specialists
PR, Analyst relations
Research
HR, Procurement, Finance departments

Jak informace k uzivatelim nejlépe dopravit ?

——> Portaly, databaze (interni, externi), reSerse, alerty, social media (interni socialni sit))
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Aviation Week
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Bl Intelligence
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Bloomberg

Bloor Research
BoardEx
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451 Research

A Best

Aberdeen Group Inc.
ABl Research

ACM Inc - Association for
Computing Machinery
A-connect (LS)
Advertising Research
Foundation

Aite Group

Alinean

Amazon Consulting (newty
PartnerPath)
American Marketing
Aszsociation

AMI Partners

AMR Research
Analysys Mason
APQC

ARG Advisory Group
automation Amywhere
Aviation Week

Axco

Best Practices LLC

Bl Intelligence

Bilians Healthdata
Bloomberg

Bloor Research
BoardEx

Brand Logic

BRG dba Competitive
Intelligence Semvices
Brunetti & Associates
Bureau van Dijk
Burton Group
Business Insights
Business Monitor
Cabot Pariners
Cambashi

Cambrdge Healthtech
Institute

Canalys

Capital I (division of
3&F)

Casfillo Metwork Solutions
CEA Consumer Electronics
Association

Celent

Center for Digital
Education/Govemment
CGLA
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Clhidata

Cisco

Clabby Analytics

CMS

Cogryst Advisors
Computer Economic Inc.
Computereire

Conning Research &
Consulting

Canverseon

Corporate Executive Board
Coughlin

Current Analyis
DatacenterDynamics
Datamonitor Ine.
Del"Cro Group

Deltek

Deltek/input

Dialog

Direct Marketing Association
Directions on Microsoft
Dongarra

Dun & Bradstreet
EBSCO Information
Services

Economist Intelligence
Unit (EIU)

Elsevier - Engineering
Village

eMarketer
ENTERPRISE STRATEGY
Equifax

ESG - Enterprise Strateqgy
Group

Euromonitor
Evalueserve

Evans Data Corporation
Everest Research Institute
ExecComm

Explorasia

Factiva

Federal Sources

FERI

10C

First Research

Focus Economics
Forrester Research Inc.
Frost & Sullivan
Gartmer Group

Gemson Lehrman Group
GigaOm

Global Insight

Green Ink

Greemwich

Guided Insights

Harrs Interactve
Harte Hanks

Hedge Fund Research
HIMSS Analytics
Hoovers

Harses for Sources
Hurwitz

Chandler Group
Channel Comp
Chartwell

Chemical Abstracts Service -
STHN Intemational

Partners Intemational )
Info-Tech Research Group
Infotrieve

IMPUT

Insight Research
Cormporation

IMSPEC via Thomsan
Scientific Web of Knowledge
In-Stat/MOR

Insurance Intelligence
Center

Interactive Tract
Infralinks, Inc.

iPr

iProfile

151 Emerging Markets
iZuppli Corporation

IT Database

IT Europa

Jigsaw

Jupitermedia Corporation
Kable

Kantar Retail

Kennedy Consulting
Ketchum

KLAS

KS&R

Lexis Nexis

Light Reading
Management Ventures Inc.
Manpower

MARPS

Maravedis

MarketBridge

Marketing Science Institute

Metprospex

Mewton-Bvans

Morthem Light

Movarica

Mylink/SUMNY QCLC

OCLE Openly Informatics
(World Cat Link Manager)
Olson Zaltman Associates
OMAl Outsource Marketing
Associates

CneSource Information
Service Inc.

Open Sesame

ORafion Group

ORC

ORC Intemational (recenty
Guideline — new name for
FINDISVE)

O=toya

Cutsell Inc.
OUTS0URCE MARKETING
Owvum - ICT Profiler
Owvum Ltd

Cxford Economic
Forecasting

Patricia Seybold Group
Pierre Audoin Consultants
Pike Research

Planet Retail

Platts

Plunkett Research
RADICATI
Rennaisance Group Inc.
Reporflinker
Research2Guidance
Research & Markets
Retail Forward

RETAIL 3YSTEMS
Ronin

RR Donneley - Global
Outsourcing (Office Tiger)
SAl

SALESQUEST
SalesQuest - CRUSH
Reports

SAS

Saugatuck Technaolkogy
Service

Shedock

SHI

SinusDecdsions
SimiDynix

Smart Grid Today
Sociely for Benefit Cost
Analysis

Software Strategies
Springboard Researnch
SRI Intemational
Standard & Poors
Stratascope
STRATEGIC AMALYSIS
Summit Strategies Inc
Synovate

SYPartners

Tabb Group

Tableau Software
Taneja Group

Tech Buyer Perceptions
Technology Business
Research Inc.

TekPus

The 451

The Ariel Group

The Conference Board
The Linley Group

The Radicati Group

The Real Story Group
Thomas Financial Limited
Thomson Reuters
Thomson Reuters Scientific
Taom Swift Marketing
TowerSroup

UBM TechWeb
Headquarters

[alley View Ventures
Ventana

Venture Development
Corporation

Verdantix

Viewpoint Research
Visiongain

V34 Partners

Wainhouse Research
Wintergreen

WO MMA - Word OFf Mouth
Marketing Assodiations
World Bank

Word Business Council for
Sustainable Development
WSTS Inc.

Yankee Group

ZapThink
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Competitive intelligence

Co potrebuji védét sales?

Kdo jsou potencialni klienti a jaky maji rozpocCet na IT?
Kdo ma u klienta autoritu ucinit rozhodnuti o pripadném nakupu, jak ho kontaktovat?
Jak s nim navazat konverzaci, s jakymi problémy se potyka?
Jaky produkt nabidnout?
V €em je nas produkt/sluzba lepSi nez konkurence?

Jak demonstrovat hodnotu naseho produktu?
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Gartner:
,»BYy 2020, one in three knowledge workers will be replaced
by enterprise owned smart machines they trained.“

(IT in 2020: Internet of things, digital business enthusiasm abounds, ZD Net, 2013)
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